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Abstract 

This dissemination midterm report reports represents the list of various activities the 
consortium was engaged during the first 18 month of the project-life. The activities are 
related to the promotion, advertising and dissemination of the TeacHy project results. 
Dissemination pathways have been highlighted in D8.2 “Dissemination and marketing 
strategy report” in order to effectively promote and engage with fuel cell and hydrogen (FCH) 
stakeholders. The dissemination channels included: e-learning platform, associate network, 
conference presentations, project website and social media.  

1 Dissemination activities and marketing strategies  

Different types of dissemination activities are existing i.e.: 

Dissemination activities: 

• media coverage 
• press release 
• research summary document 
• flyers, posters, brochures and research briefs 
• policy briefs 
• study newsletters 
• community agency publications and websites and list-serves 
• local events, seminars, conferences, community meetings 
• letter of thanks to study participants 

Marketing Strategies: 

• social media 
• video tutorials 
• blogging  
• search engine optimization 
• leverage influencers 
• lead magnet 
• Facebook ads with re-targeting 
• affiliate program 
• email marketing 

Within the project the activities such as local events, seminars, conferences, community 
meetings, publications and newsletters are the ones that were planned and released as per 
table below. 
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Table 1 List of dissemination activities since for the half of the project. 

Date Name and place Author No. Of 
attendees Description 

21-23/05/18 

Moderné TRENDY v 
anorganických 

technologiách 2018 

(Modern trends in 
inorganic technology 

2018) (Banska 
Stiavnica, SK) 

Martin Paidar 48 

Poster presentation about prepared 
specialised course to FCH on 

conference attracting mainly members 
of faculties from Slovak republic and 
Czech republic focusing on chemical 

technology.  

13-15/06/18 Hydrogen Days 2018 
(Prague) Martin Paidar 80 

Poster presentation about participation 
in TeacHy and its impact to FCH 
education on UCTP Conference 
focusing specifically on hydrogen 

technologies with longest tradition in 
Central and Eastern Europe.  

16-21/09/18 Joint European Summer 
School (Athens) 

Robert 
Steinberger-

Wilckens 
60 

The series of summer schools with 
primarily targets an audience of 
university students (Masters and 
doctoral studies levels), and post-

doctoral researchers.  

13/11/2018 1st Gathering meeting at 
ULB-ATM (Brussels) 

TeacHy 
Consortium 40 

The presentations covered the 
developments of the project during the 
first year, technical topics from industry 
on hydrogen applications and related 

matters 

03-04/06/19 
NET-Tools 1st 

Educational School 
(Sofia) 

TeacHy 
Consortium 20 

The purpose is a practical experience 
aiming to explore the developed NET-
Tools e-platform for developing and 
providing e-learning materials and e-

tools related to fuel cells and hydrogen 
technologies to the respective FCH 

community but also particular groups. 

27-29/03/19 Hydrogen Days 
(Prague) 

Bouzek Karel 

Martin Paidar 
120 

Poster presentation about TeacHy 
course structure and UCTP 

participation. 

Conference focusing specifically on 
hydrogen technologies with longest 

tradition in Central and Eastern 
Europe.  

22/11/19 2nd Gathering meeting at 
ULB (Brussels) 

TeacHy 
Consortium 25 

The presentations covered the 
developments of the project during the 
first year, technical topics from industry 
on hydrogen applications and related 

matters 
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The marketing strategy will include Facebook’s Ad Targeting option to attract the audience to 
the project web news and MSc course start. 

2 Website and newsletter updates 

2.1 Website 
This project website was developed and maintained during the project by UU. The website 
www.teachy.eu constitutes an actual deliverable D8.1: “Website construction” and have all 
relevant information about the structure as per the description of work (DoA). It is hosted 
externally at www.123-reg.co.uk. The TeacHy homepage was publicly available in month 1 
of the project. All newsletters and forthcoming events and courses are available at the 
respective section of the main page under tabs “Newsletters”, “Events” and “Courses” as can 
be seen from Figure 1. The total number of visitor’s clicks on the website as shown in 
counter below is 3923. The new tab was created with the link to collaboration project. The 
main collaboration platform for dissemination and marketing activities if the partnership with 
NET-Tools project. The teaching materials of European project HyResponse has been 
already implemented and ready for the students on the e-Learning of NET-Tools.  

 

 

http://www.teachy.eu/
http://www.123-reg.co.uk/


  
 

GA number: 779730 7 09/12/2019 
 

  

Figure 1. Screenshot of the website homepage. 
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2.2 Newsletter 
The Newsletter is the part of the communication strategy of the project. There three release of the 
newsletter have been prepared and delivered during the 18 month the project. The content of the 
all newsletters was agreed in the internal network and shared between the partners before the 
release. The Newsletter was elaborated starting from the inputs of all partners. The structure was 
designed using the online platform mailchimp. The mailing list was updated with new contacts 
starting from the beginning of the project with intensive dissemination activity. The content of the 
Newsletters is mainly focused on the updates and the progress of the project. Learning modules, 
teaching content, construction of MSc course, remote lab, e-learning platform etc. 
The copy of all newsletters is reported in the following paragraph while in ANNEX 1: are reported the 
main statistics available thanks to the mailchimp platform. 
The newsletter was also shared via social networks Twitter, LinkedIn and Facebook and also on the 

project website. 

https://mailchimp.com/
https://mailchimp.com/
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2.2.1 Newsletter 1 
Access link to the Newsletter 1: https://mailchi.mp/b1866ca11234/teachy2020-newsletter-1 

https://mailchi.mp/b1866ca11234/teachy2020-newsletter-1
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2.2.2 Newsletter 2 
Access link to the Newsletter 1: https://mailchi.mp/d0284a269f00/teachy2020-newsletter-2

 

https://mailchi.mp/d0284a269f00/teachy2020-newsletter-2
https://mailchi.mp/d0284a269f00/teachy2020-newsletter-2


  
 

GA number: 779730 13 09/12/2019 
 

 



  
 

GA number: 779730 14 09/12/2019 
 

 



  
 

GA number: 779730 15 09/12/2019 
 

 



  
 

GA number: 779730 16 09/12/2019 
 

 



  
 

GA number: 779730 17 09/12/2019 
 

2.2.3 Newsletter 3 
Access link to the Newsletter 3: https://mailchi.mp/57b385d44f42/teachy2020-newsletter-3

 

https://mailchi.mp/57b385d44f42/teachy2020-newsletter-3
https://mailchi.mp/57b385d44f42/teachy2020-newsletter-3
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2.3 Twitter 
The twitter account https://twitter.com/TeacHy2020 has been created at the beginning of the 
project. All newsletters and relevant news were twitted. At the moment of report writing there 
are 77 followers of the channel as can be seen from the Figure 2. The followers are collected 
mainly from the newsletter and the website. 

https://twitter.com/TeacHy2020
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Figure 2. Twitter account screenshot. 

 

2.4 Newsletter conclusions  
The newsletters were regularly issued. In Table 1 are reported the first three newsletter statistics 
and compared to key performance indicators (KPI). Successful deliveries were improved, mainly due 
to the increased number of subscriptions. Compared to the previous newsletters, number of “Open” 
and of “Clicks” are increased. 
 

Table 2. Newsletter KPIs. 

KPI Newsletter 1 Newsletter 2 Newsletter 3 
Sent emails 358 377 1196 
Successful deliveries 272 345 1081 
Open 147 237 446 
Clicks per unique opens % 8.3 9.7 4.4 

 
 

3 Dissemination amongst FCH community and stakeholders 
Dissemination among the academic institutions and industry in Europe has happen by 
means of newsletters and dedicated publications tailored to the needs of the education and 
training community via the activity within the LinkedIn group 
https://www.linkedin.com/groups/12091159/ of the project. 

 

 

https://www.linkedin.com/groups/12091159/
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3.1 1st Gathering meeting 
The TeacHy Consortium and ULB-ATM organised the 1st TeacHy Gathering Event on the 
13th of November 2018 in Brussels at the ULB Campus La Plaine. 

The event gathered more than 40 delegates and representatives from various organisations: 
the TIME network, academics, the FCH JU staff, invited industry delegates and others. The 
presentations covered the developments of the project during the first year, technical topics 
from industry on hydrogen applications and related matters. 

3.2 JESS 2018 
The Joint European Summer School JESS 2018 held in Athens, Greece from 17- 21 
September 2018.The advanced classes week offered the Modelling Master Class, and 
modules on Fuel Cell Vehicles, Business Development and Innovation, and Hydrogen Safety 
for more advanced students. The two weeks are conducted independently of each other and 
students were able choose the courses most appropriate to their studies.  

3.3 Hydrogen Days 
The 10th anniversary edition of the Hydrogen Days conference was organized in March 27th to 
29th 2019 by Czech Hydrogen Technology Platform in collaboration with UCT Prague. This 
event is specific in several ways. At first, it is the conference focusing specifically on hydrogen 
technologies with longest tradition in Central and Eastern Europa. At second, it combines a 
scientific forum with dissemination event on recent advances in research and deployment of 
hydrogen technologies targeted not only on the specialists, but also on public administration, 
media and interested public. At third, it aims to offer exchange and coordination of activities 
for the hydrogen specialists originating from the Central and Eastern Europa facing similar 
problems and issues in implementing these technologies in their home countries. Last, but not 
least, it intends to build a bridge between Western and Eastern part of Europa. To this target 
corresponds not only the above-mentioned motto of the conference, but also its program and 
list of participants. For very important we hold traditional support from the side of FCH JU 
represented at the event by Carlos Navas. For the attendees, however, was also important 
presentation of currently ongoing selected demonstration and implementation activities 
supported either by FCH JU, but also by national or private funds. The true international 
character of the event is shown in Figure 3. 
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Figure 3. Hydrogen Days conference statistics. 

3.4 Scientific and Technical Council of Naftogaz of Ukraine 
On October 31, 2019, the National Joint Stock Company Naftogaz of Ukraine hosted an 
extended meeting of the Scientific and Technical Council on the organization of the “The 
Energy Centre for the Future”. The event hosted 76 participants from main governmental 
and industrial institutions and organisations. 

The main topics of the council were: 

- Fuel Cells: the basis of hydrogen energetics 
- Achievements of hydrogen energy and fuel-cell technologies, integration of Ukraine into 

European renewable energy development programs. 
- Introduction to hydrogen safety, e-Laboratory and Education. 
- Hydrogen Energy - Challenges and Business Opportunities for the Naftogaz Group. 
- The development of science in hydrogen energy in the world and Ukraine 
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Figure 4. Photos of delegates and speakers. 

 

3.5 2nd Gathering meeting 
On the 22nd of November the 2nd Gathering meeting was organised by ULB at Fondation 
Universitaire. The event gathered more around 25 delegates and representatives from various 
organisations. The presentations covered the developments of the project during the second 
year and further steps. 

 

4 Disseminate amongst general public 
Dissemination efforts have been made to target the general public over social media such as 
setting up a Facebook group https://www.facebook.com/TeacHy2020 for the project, giving 
regular progress updates on the TeacHy project website and inside the group to provide easy 
access to the information. The screenshot of the page can be seen in Figure 5. So far there 
are 127 followers of the page. 

https://www.facebook.com/TeacHy2020
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Figure 5. Facebook page screenshot. 

Since October the revised strategy were introduced to target the potential audience of the 
TeacHy project. The audience included the following list of demographic categories, 
interests and/or behaviour: 

• Demographics > Work > Employers > Safety Officer 
o Safety Officer 

• Demographics > Work > Job titles > Health and Safety Executive 
o Health and Safety Executive 

• Demographics > Work > Job titles > Safety Advisor 
o Safety Advisor 

• Demographics > Work > Job titles > Safety engineer 
o Safety engineer 

• Demographics > Work > Job titles > Safety Representative 
o Safety Representative 

• Interests > Additional interests > Fuel cell 
o Fuel cell 

• Interests > Additional interests > Fuel economy in automobiles 
o Fuel economy in automobiles 

• Interests > Additional interests > Hydrogen 
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o Hydrogen 
• Interests > Additional interests > Hydrogen fuel 

o Hydrogen fuel 
• Interests > Additional interests > Hydrogen vehicle 

o Hydrogen vehicle 
• Interests > Additional interests > International student 

o International student 
• Interests > Additional interests > Renewable energy 

o Renewable energy 
• Interests > Additional interests > Safety 

o Safety 
• Interests > Additional interests > Safety engineering 

o Safety engineering 
• Interests > Additional interests > Student 

o Student 
• Interests > Additional interests > Sustainable energy 

o Sustainable energy 
• Interests > Hobbies and activities > Vehicles 

o Electric vehicles 
 

Three campaigns were started to attract the interest for the upcoming MSc course and traffic 
for the website, the example can be seen in Figure 6. 

 

Figure 6. MSc course advert campaign. 

Over the campaign lifetime it reached 8,220 people as shown in Figure 7 (top) with 
involvement of 48% of women and 52% men. Most of involvement were via Facebook just 
above 647 people and the rest were split between Instagram 159 and audience network 103 
which is off-Facebook, in-app advertising network for mobile apps. It shows that advertising 
on Facebook's audience network can reach up to 11% percent more people than 
on Facebook alone see Figure 7 (bottom). 

https://www.facebook.com/TeacHy2020/photos/rpp.140519666627109/409642243048182/?type=3&theater.
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Figure 7. Campaign statistics (top), age and gender (bottom). 

ANNEX 1: Newsletter 1-3 statistics: 
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10j.caspar@mvv.de

7davide.beretta@eifer.org

7raigo@ntbene.ee

22n.a.al-mufachi@bham.ac.uk

https://us17.admin.mailchimp.com/reports/activity/activity?id=188589&e=20349909
https://us17.admin.mailchimp.com/reports/activity/activity?id=188589&e=20350057
https://us17.admin.mailchimp.com/reports/activity/activity?id=188589&e=20350077
https://us17.admin.mailchimp.com/reports/activity/activity?id=188589&e=20416685
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Click performance

URL Total Unique

https://www.ulster.ac.uk/courses/201819/principle… 7 (47%) 6 (50%)

http://www.jess-summerschool.eu/ 4 (27%) 2 (17%)

http://www.hydrogendays.cz/2018/ 3 (20%) 3 (25%)

https://www.ulster.ac.uk/courses/201819/hydroge… 1 (7%) 1 (8%)

https://www.ulster.ac.uk/conference/progress-in-… 0 (0%) 0 (0%)

https://www.linkedin.com/groups/12091159 0 (0%) 0 (0%)

https://twitter.com/TeacHy2020 0 (0%) 0 (0%)

http://www.fch.europa.eu/event/fch-ju-stakeholde… 0 (0%) 0 (0%)

https://teachy.us17.list-manage.com/unsubscribe?… 0 (0%) 0 (0%)

http://teachy.eu 0 (0%) 0 (0%)

https://www.facebook.com/TeacHy2020/ 0 (0%) 0 (0%)

https://www.ulster.ac.uk/courses/201819/principles-of-hydrogen-safety-16687
http://www.jess-summerschool.eu/
http://www.hydrogendays.cz/2018/
https://www.ulster.ac.uk/courses/201819/hydrogen-safety-technologies-16688
https://www.ulster.ac.uk/conference/progress-in-hydrogen-safety
https://www.linkedin.com/groups/12091159
https://twitter.com/TeacHy2020
http://www.fch.europa.eu/event/fch-ju-stakeholder-forum-programme-review-days-2018
https://teachy.us17.list-manage.com/unsubscribe?u=d294b744c7615652b8aac9825&id=b9cd7e4171
http://teachy.eu/
https://www.facebook.com/TeacHy2020/
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Social stats

No Facebook activity yet
Learn how to add a like button to your next campaign.

Campaign URL activity - 17 clicks

No geographic clicks have been registered yet

https://mailchimp.com/help/allow-subscribers-to-like-your-campaign-on-facebook/
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No campaign URL activity to report yet.



16/05/2019 TeacHy2020 | Newsletter #2 | Mailchimp

https://us17.admin.mailchimp.com/reports/print-report?id=188589 10/10

Sent 6/11/18 13:12TeacHy2020 | Newsletter #2

Advanced reports

Email domain performance

Domain Email Bounces Opens Clicks Unsubs

gmail.com 11 (3%) 0 (0%) 8 (73%) 1 (9%) 1 (9%)

airliquide.… 6 (2%) 0 (0%) 6 (100%) 1 (17%) 0 (0%)

cea.fr 5 (1%) 0 (0%) 0 (0%) 0 (0%) 0 (0%)

viessman… 5 (1%) 0 (0%) 4 (80%) 0 (0%) 0 (0%)

eon-
ruhrgas.c…

4 (1%) 0 (0%) 0 (0%) 0 (0%) 0 (0%)

Other 346 (92%) 32 (9%) 75 (24%) 7 (2%) 4 (1%)



16/05/2019 TeacHy2020 | Newsletter #3 | Mailchimp

https://us17.admin.mailchimp.com/reports/print-report?id=260333 1/10

TeacHy2020 | Newsletter
#3

Sent 
Fri, Nov 23, 2018 12:13



16/05/2019 TeacHy2020 | Newsletter #3 | Mailchimp

https://us17.admin.mailchimp.com/reports/print-report?id=260333 2/10

Sent 11/23/18 12:13TeacHy2020 | Newsletter #3

1

2

3

4

5

6

Table of contents

Overview

Opens by location

Subscriber activity

Click performance

Social stats

Advanced reports



16/05/2019 TeacHy2020 | Newsletter #3 | Mailchimp

https://us17.admin.mailchimp.com/reports/print-report?id=260333 3/10

List: Hands-on DB 1500

Subject: TeacHy2020 | Newsletter #3

Click rate

0.9%

0.0%

Open rate

16.9%

0.0%

20.8%

List average

Industry average ()

225
Opened

10
Clicked

115
Bounced

4.4%

2,200.0

12/3/18 12:28

0

1,081 90.4%

446

2/28/19 21:31

0

Successful deliveries

Total opens

Last opened

Forwarded

Sent 11/23/18 12:13TeacHy2020 | Newsletter #3

Overview

1,196 Recipients

Delivered: Fri, Nov 23, 2018 12:13

0
Orders

$0.00 $0.00

0.9%

List average

Industry average ()

7
Unsubscribed

Clicks per unique opens

Total clicks

Last clicked

Abuse reports

Average order revenue Total revenue

https://us17.admin.mailchimp.com/reports/activity/sent?id=260333
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Country Opens Percent

 USA 105 25.5%

89 21.6%

 Russia 41 10.0%

 Hong Kong 29 7.0%

 Italy 23 5.6%

 France 23 5.6%

 Germany 13 3.2%

 Australia 12 2.9%

 Spain 10 2.4%

 Belgium 9 2.2%

Opens by location
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Opens Clicks24-hour performance

10https://www.ulster.ac.uk/courses/201819/principles-of-hydrogen-safety-16687

3https://www.ulster.ac.uk/courses/201819/hydrogen-safety-technologies-16688

3https://www.ulster.ac.uk/conference/progress-in-hydrogen-safety

2https://www.facebook.com/TeacHy2020/

1https://teachy.us17.list-manage.com/unsubscribe?u=d294b744c7615652b8aac982
5&id=b9cd7e4171

7amelia.montone@enea.it

Sent 11/23/18 12:13TeacHy2020 | Newsletter #3

Subscriber activity

Top links clicked

Subscribers with most opens

12:00PM 4:00PM 8:00PM 12:00AM 4:00AM 8:00AM
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20
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https://www.ulster.ac.uk/courses/201819/principles-of-hydrogen-safety-16687
https://www.ulster.ac.uk/courses/201819/hydrogen-safety-technologies-16688
https://www.ulster.ac.uk/conference/progress-in-hydrogen-safety
https://www.facebook.com/TeacHy2020/
https://teachy.us17.list-manage.com/unsubscribe?u=d294b744c7615652b8aac9825&id=b9cd7e4171
https://us17.admin.mailchimp.com/reports/activity/activity?id=260333&e=12745625
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7beles@ipta.demokritos.gr

77ceo@investni.com

11anelson@mmiengineering.com

28bewkchow@polyu.edu.hk

https://us17.admin.mailchimp.com/reports/activity/activity?id=260333&e=12742161
https://us17.admin.mailchimp.com/reports/activity/activity?id=260333&e=12745701
https://us17.admin.mailchimp.com/reports/activity/activity?id=260333&e=12746661
https://us17.admin.mailchimp.com/reports/activity/activity?id=260333&e=12742873
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Click performance

URL Total Unique

https://www.ulster.ac.uk/courses/201819/principle… 10 (45%) 7 (37%)

https://www.ulster.ac.uk/courses/201819/hydroge… 3 (14%) 3 (16%)

https://www.ulster.ac.uk/conference/progress-in-… 3 (14%) 3 (16%)

https://www.facebook.com/TeacHy2020/ 2 (9%) 2 (11%)

https://teachy.us17.list-manage.com/unsubscribe?… 1 (5%) 1 (5%)

https://twitter.com/TeacHy2020 1 (5%) 1 (5%)

http://teachy.eu 1 (5%) 1 (5%)

https://www.linkedin.com/groups/12091159 1 (5%) 1 (5%)

https://www.ulster.ac.uk/courses/201819/principles-of-hydrogen-safety-16687
https://www.ulster.ac.uk/courses/201819/hydrogen-safety-technologies-16688
https://www.ulster.ac.uk/conference/progress-in-hydrogen-safety
https://www.facebook.com/TeacHy2020/
https://teachy.us17.list-manage.com/unsubscribe?u=d294b744c7615652b8aac9825&id=b9cd7e4171
https://twitter.com/TeacHy2020
http://teachy.eu/
https://www.linkedin.com/groups/12091159
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Social stats

No Facebook activity yet
Learn how to add a like button to your next campaign.

Campaign URL activity - 52 clicks

No geographic clicks have been registered yet

https://mailchimp.com/help/allow-subscribers-to-like-your-campaign-on-facebook/
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Top 10 referrers

Referrer Clicks First click Last click

http://www.teachy… 16 11/23/18 12:15 5/14/19 9:31

https://www.linke… 7 11/23/18 12:59 12/14/18 7:41

http://www.teachy…
teachy.php

4 11/27/18 17:00 5/2/19 15:36

https://www.faceb… 3 11/23/18 13:02 1/28/19 22:03

https://www.linke… 3 11/23/18 16:55 1/10/19 18:22

http://www.teachy… 3 2/4/19 14:03 3/21/19 13:20

android-
app://com.linkedi…

2 11/23/18 14:34 12/1/18 9:43

http://teachy.eu/n… 2 11/26/18 14:00 12/3/18 16:28

https://l.facebook.… 2 11/23/18 13:14 5/15/19 20:50

http://www.teachy… 2 11/23/18 13:03 1/18/19 12:06
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Advanced reports

Email domain performance

Domain Email Bounces Opens Clicks Unsubs

gmail.com 57 (5%) 0 (0%) 23 (40%) 0 (0%) 2 (4%)

yahoo.com 22 (2%) 1 (5%) 4 (19%) 0 (0%) 0 (0%)

mail.ru 19 (2%) 0 (0%) 13 (68%) 0 (0%) 0 (0%)

hotmail.c… 19 (2%) 0 (0%) 12 (63%) 0 (0%) 0 (0%)

airliquide.… 13 (1%) 0 (0%) 12 (92%) 0 (0%) 1 (8%)

Other 1066 (89%) 114 (11%) 161 (17%) 10 (1%) 4 (0%)




